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GEORGE CHEN

| turn brand DNA into things people can
see, feel, and remember.

From luxury fashion campaigns to retail
experiences and social content, my work
sits somewhere between visual culture,
storytelling, and commercial impact.

SChool of Visual Art, New york
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#Project management
#Art direction
#Storytelling

#Graphic Design
#Music

H#Go-to-market strategy
#Budget plan
#Communication
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MOOSE KNUCKLES
Creative Manager, APAC

BURBERRY
Campaign & Digital Creative

PEPSICO
Sr. Brand Designer, APAC

SELF-EMPLOYEE STUDIO

GOPRO
Senior Graphic Designer, APAC

TRAVELZOO
Member acquisition

LOHAS MAGAZINE
Intern > Graphic Designer






BURBERRY x E&E % E EXCLUSIVE SKIN CAMPAIGN // Art direction

3D Animation

Highlighting BURBERRY's brand DNA of nutdr explmat" i he ¢ g,hr er has th

Yao, was selected to design an exclusive skin for. Emp"hasimé orand's
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BURBERRY x E& % # EXCLUSIVE SKIN CAMPAIGN { net etiraction

3D Animation // Script
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VOL.O1 - OLYMPIA X PHOTOGRAPHY
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BURBERRY GENERATION // Art direction

x Myron_MOSS MURAL ART // Installation concept

“BURBERRY
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CLICK TO WATCH >>



https://mp.weixin.qq.com/s/z48m1-Szepn5wQS_y5mBWg

BURBERRY GENERATION // Art direction

X Dumeng_GLASS WORK CHINESE CHESS

CLICK TO WATCH >>
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https://mp.weixin.qq.com/s/WukQGEyrEBhhGGZeXSNf4w

BURBERRY GENERATION // Art direction

x Yingze Chen_SILVER WORK CHINESE CHESS // Chess design
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CLICK TO WATCH >>
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https://mp.weixin.qq.com/s/WukQGEyrEBhhGGZeXSNf4w

BURBERRY GENERATION // Art direction

x Kefan Cui_FPV filming // FPV side record

BURBERRY
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https://mp.weixin.qq.com/s/3QwhjiurtMeSsxCXp-Cr0Q

BURBERRY GENERATION // Art direction

Kite surfing » Tent remake » Glamping
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https://mp.weixin.qq.com/s/GEajmJK5SZtQeMy2OiBpVA

BURBERRY GENERATION oo e e s // Art direction

Sports athletes

3 short videos showcase the performance of the product in Snowboarding, skateboaringd and glideweel.

Emphasized brand's spirit of exploration and freedom to go beyond.
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https://mp.weixin.qq.com/s/0KXZV2sPNKYFcwbPEWx-qA

BURBERRY GENERATION // Post production

Olympia bag balancing
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In a unique collection of vidk
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to make art. In every video, balance is
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to accent their installation piece.


https://mp.weixin.qq.com/s/UMZJdfnzkqHfh8myjcz4ig

BURBERRY GENERATION // Art direction

Anniversary exhibition
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// Art direction

BURBERRY GENERATION

Anniversary exhibition CGI installation
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extruded TB monogram and show it in a cute way,



https://mp.weixin.qq.com/s/DsfvD4SBjm7nVLvoB_TWyw

2022 BURBERRY CVD CAMPAIGN ZHI/\T=Z

Campaign creative, Art direction

INSPIRED BY THE BURBERRY EXCLUSIVE DESIGN FOR THE CHINESE
VALENTINE’S DAY, THE EIGHT-POINTED STAR OF LOVE, COMBINED
WITH THE CURRENT POPULAR TAROT CARD, INTERPRETS THE EIGHT
IMPORTANT CHARACTERISTICS OF PEOPLE IN LOVE.

BURBERRY
“ BURBERRY > 99 BURBERRY
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// Art direction

BURBERRY GENERATION

X Jiema_CGIl animation
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BURBERRY ZiZ#i= CVD CAMPAIGN

Artist collabration illustration
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BURBERRY

// Art direction
// Project management
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In collaboration with three different illustrators,
the artist vividly interprets ancient Chinese love
iIdioms through illustrations.

The illustrations were made into postcards and

sent to VIP customers on Chinese Valentine's Day.




2022 BURBERRY 12.12 PRODUCT STORY

Mood board, Creative, Post-production

3
BURBERRY

BURBERRY
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// Art direction
// Project management

A selection of popular
products captured during
the warm winter scene
to drive sales during the
Christmas and Double 12
shopping festivals was used
n the official Tmall flagship
and BURBERRY

‘am merchandise




2023 BURBERRY SHANGHAF

Mood board, 'i&e: editing, oto art direct on
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TO CELEBRATE DANIEL LEE'S FIRST COLLECTION,
DRIVE BRAND HEAD, ENHANCE BRAND AWARENESS AND BRAND LOVE.




2023 BURBERRY SHANGHAI TAKE OVER

Mood board, Video editing, Photo art direction




2023 BURBERRY SHANGHAI TAKE OVER

Game design, Art direction
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2023 BURBERRY SHANGHAI TAKE OVER

OOH Photo post production, Art direction
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2022 BURBERRY LOLA BAG CAMPAIGN MURAL ART // Art direction

@ DONGIIAQOIJIYI, CHENGDU

BURBERRY
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BURBERRY TRENCH RETRO CAMPAIGN // Art direction

Photography // Campaign creative
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BURBERRY x MINECRAFT CAMPAIGN

CO-BRANDING GAME

CONTINUING THE BRAND DNA OF OUTDOOR EXPLORATION, CO-TITLED WITH THE FREE EXPLORATION CAME

MINECRAFT, IN WHICH PLAYERS CAN EXPLORE THE UNIQUE BURBERRY SCENE IN GAME AND OBTAIN
EXCLUSIVE EQUIPMENT.
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BURBERRY < MINECRAFT CAMPAIGN

CO-BRANDING GAME
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/| Art direction
// Project management
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https://mp.weixin.qq.com/s/_on0iwzIwdsWI0XsQC6SlA




| - /| Art direction
// Project management

2022 BURBERRY OUTERWEAR CAMPAIGN

Story board, Creative, Video editing, Art direction

TO CELEBRATE THE BRAND SPIRIT, |

THIS CAMPAIGN TAKE THE STARGAZING CABIN AS THE CARRIER.

SET THE CLASSIC PLAID STARGAZING CABIN IN THE SECLUDED OUTDOORS,
CREATE ANIMPRESSIVE AND HEARTWARMING UNEXPECTED VISIBILITY.
CONTINUE THOMAS BURBERRY'S SPRIT,

FREEDOM TO GO BEYOND.

CLICK TO WATCH >>



https://mp.weixin.qq.com/s/rvE9E8r-RNH1uasovC17Sg

g SRR et e S T / Art direction
RN o T e U R T e S // Project management
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2025 Moose Knuckles gold n

The Masterpiece |

“The Masterpiece” refers to an
exceptional work, rooted in
medieval European guilds where
artisans submitted a “masterwork”
to prove their skill—especially in
painting.
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Concept creative
Art direction
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We draw on this double meaning to
beyond function. Inspired by classica
collection’s refined, poised, and time
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Concept creative

2026 Moose Knuckles CNY

Art direction
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‘Grandma has magic in her. The hard shell | wear slowly melts
IN her nagging. Small family talk, everything still feels familiar.

She is my anchor, holding me as | drift into sleep.”
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2025 Moose Knuckles Holiday jo e | AR Slat e

A gift is on its way.
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2025 Mc

It portrays anr

storm calm,
resilient att;d"‘




2025 Light weight down series

It tells the story of a group of young people who, by chance, slip into an unreal dreamworld.
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PEPSI with Food | oot creative

Theme cans design Art direction
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LAY’S PRINTED CHIPS // Concept development

Graphic design, illustration // lllustration

Nowadays,

young people like to utilize
memes instead of words when

texting.

| Regarding this fun fact, Take
/antage of the 520 day, our team
ed the concept:
he chips that printed

lover and friend.
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MASCOT MYSTERY BOX /| Concept development

Gifting for customer engagement /| 3D rendering

CHINESE VALENTINES DAY
2022

Pl
/ \

BURBERRY

Celebrating 2022 Chinese Valentine’s Day, BURBERRY published 1000 limited mystery boxes for VIF

POP the mascot was dressed up in four of the season's latest looks and randomly put in boxes.



GOPRO LAUNCH CAMPAIGN VIDEO // Concept development

GoPro, B4t // Key visual design
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BURBERRY WECHAT ENGAGEMENT // Creative

motion graphic, user experience
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GOPRO HERO 9 SOCIAL ASSETS // Graphic Design

Poster / Campaign visual / User menual / Social content / Goods, etc. // 3d rendering
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BURBERRY ZiZ#= CVD CAMPAIGN i Artdirection

3D Animation

// Script creative
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https://mp.weixin.qq.com/s/ebyLJJGXqKUCfKPeyic7gQ
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BURBERRY ZiZ#= CVD CAMPAIGN

3D Animation
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BURBERRY

// Art direction
// Script creative
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SUNBITES PACKAGING AND PRODUCT ASSETS // Concept development

Graphic design, illustration // llustration

SUNBITES
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AQUA /| Graphic design

The redesign for Aqua Minerale // 3D rendering




GEORGE OWN DOUYIN CHANNEL @Frisbee_Ciao // Art direction

3D animation, Frisbee content, 10,000+ followers (2022) // Creative
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// Art direction
// Post production

IKEA PRODUCTION

Kids bed room light series
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APEDE MOD DENIM CAMPAIGN // Concept development

3D Animation // Script // 3D rendering




APEDE MOD DUANWU FESTIVAL // Concept development

3D Animation // Script // 3D rendering







